:w) Burg QHSE Policy of Burg Group

At Burg Group, sustainability is a top priority. Our mission, “Restoring Natural Living,” forms the foundation of our
policy and focuses on creating a positive impact through our business activities. Sustainable growth is our guiding
principle and is integrated into five strategic pillars that support “Restoring Natural Living":

Sustainable Products — We are committed to make high-quality natural products that make a positive
impact on everyday life. This commitment includes our approach to packaging ensuring itis circular
and minimized wherever possible.

Happy Customers — By applying consumer insights we add value to the vinegar and syrup categories.
This makes us a trusted partner that delivers innovative, value-added solutions to improve our
customers' business.

Empowered People — \We strive to create a diverse and supportive workplace where our people can
grow and learn continuously. This enables a positive culture where every individual is valued for their
contributions.

Efficient Processes — \We focus on energy-efficient technologies and reducing waste. We achieve
this by being cost-conscious and treating all resources as precious—both for people and the planet.

Restore Value Chain — We aim to reduce our environmental impact by fostering sustainability
partnerships with key suppliers and customers. From raw material sourcing to transportation, our goal
is to improve every aspect of our value chain.

Each pillar is supported by measurable strategic objectives, enabling us to track progress, evaluate results, and
drive continuous improvement.
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Additionally, our practices and decisions are guided by six core values that reflect how we aim to operate:

Working Together — Collaboration is central to achieving shared goals, both within teams and
with our partners.

N Balanced — \We strive for balance in everything we do, considering the well-being of people,

T the environment, and economic interests.

o~ Take Responsibility for the Result — \We take ownership of our actions and outcomes,
> {_ always aiming for excellence in all aspects of our work.

In Development — Growth and improvement are essential, both for individuals and for the
organization as a whole.

Freedom to Make Choices — \We trust in our employees' expertise and empower them to make
decisions that drive our goals forward.

Be Relevant — \We strive to add value to customers, partners, and society through meaningful
actions and innovations.

This policy, together with our CSR policy, Code of Conduct, and core values, forms the foundation for achieving our
mission and ambitions.
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Quality

1.

Consistent Product Quality
- We ensure our products meet all legal requirements and customer specifications.
- Stringent quality controls are implemented throughout the production process.

. Food /Product Safety

- Asaproducerin the food and detergent industries, we adhere to the highest standards of food and product
safety, as stipulated by the relevant GFSI standards.

- The HACCP systemis regularly reviewed and updated in line with to Codex Alimentarius principles, including risk
assessments, control measures, and monitoring.

. Product Certifications

- Allvinegar production sites within the Burg Group are certified according to Halal and Kosher standards for bulk-
sold alcohol vinegars. Additionally, Burg Vinaigres, Burg Azijn, Burg Ocet and Burg Vinegar Belgium are certified
organic, with Burg Ocet and Burg Vinegar Belgium certified exclusively for the distribution of organic products.

- Burg Siroop holds organically certification.

- Burg Vinaigres is AEO (Authorized Economic Operator) certified for export.

. Customers and Innovation

- We strengthen customer relationships through transparency, reliable delivery, and continuous innovation.
- We proactively anticipate trends and regulations in the food and detergent industries.

. Happy Customers

- Our products are developed and delivered with the customer at the center, focusing on satisfaction, reliability, and
sustainability.

. Complaint Management

- Astructured complaint management systemiis in place. Complaints are recorded, investigated, and addressed to
drive continuous improvement.

. Traceability and Allergen Management

- A comprehensive traceability system covers all raw materials, production processes, and finished products,
including mock recalls and verifications.

- Allergen management is implemented to prevent cross-contamination, with accurate labelling in compliance with
legal and customer requirements.

. Measurable Objectives

- Key Performance Indicators (KPI's) are defined for customer satisfaction and product quality to monitor progress.
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Health and Safety

1. Safe Working Environment

- The health and safety of our employees, suppliers, and visitors are of paramount importance.
- Regular risk assessments are conducted to identify hazards and implement appropriate measures.

2. Empowered People
- Weinvestin our employees through training, personal development, and fostering an inclusive work environment.
- Employees regularly receive training and are instructed on the company's specific procedures.

- We promote a safety culture where everyone feels responsible for their own health and safety, as well as that of
their colleagues.

3. Prevention and Emergency Measures
- Preventing accidents and work-related health risks is our top priority.
- Comprehensive emergency plans are established and tested to ensure swift and effective responses to incidents.

4. Measurable Objectives
- Objectives such as reducing incidents and improving employee satisfaction are monitored through KPI's.
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Environment

1. Sustainable Production

- Sustainability is central to all our processes. We minimize our ecological footprint through energy-efficient
processes, waste reduction, and responsible water use.

- Innovation and the use of sustainable raw materials are key in the development of new products.

2. Efficient Processes

- We strive for operational excellence by continuously optimizing processes, minimizing waste, and using resources
efficiently.

- Digitalization and technological innovation are leveraged to enhance sustainability and efficiency.

3. Restore Value Chain
- We collaborate with partners and suppliers to implement sustainable improvements throughout the value chain.
- Our packaging is designed with recycling, reuse, and circularity in mind.

4. Certifications

- The environmental management system at Burg Ocet is certified according to the ISO 14001 standard.
- The energy management system at Burg Essig s certified according to the ISO 50001 standard.

- Burg Vinaigres is Eco-detergent certified for household vinegars.

5. Empowered people
- We raise employee awareness about workplace and environmental protection, including the impacts of both
production and non-production activities, as well as the services and products we provide, on the environment.

6. Measurable Objectives
- Key Performance Indicators (KPI's) are defined for energy and water consumption, waste reduction, and CO.
reduction.



:a Burg

GROUP

Responsibilities and Oversight

1. Management Commitment
- Managementis responsible for implementing and maintaining this policy.
- Management is responsible for providing sufficient resources and support to achieve QHSE objectives..
- Management is actively committed to complying with relevant GFSI standards, with regular evaluations
and improvements.

2. Continuous Improvement
- Periodic evaluation and adjustment of processes and objectives in the areas of quality, safety, and environment.
- Active employee involvement in improvement initiatives through consultation and feedback.
- Leveraging management reviews, customer feedback, and performance indicators to drive improvements.

3. Compliance and Audits
- Regular internal audits are conducted as part of an annual audit program to ensure compliance with relevant
GFSl standards.
- Compliance with national and international norms and regulations.
- Burg Group is regularly audited by its customers. Improvement suggestions identified during these audits are
systematically integrated into the quality management systems of the respective locations, underscoring our
commitment to continuous improvement.

The QHSE policy of Burg Group is an integral part of our business strategy. By focusing on the five pillars of "Restoring
Natural Living" — Sustainable products, Happy customers, Empowered people, Efficient processes, and Restoring the
value chain —and adopting sustainable growth as our guiding principle, we aim for a future-proof business operation.
Through measurable strategic objectives within each pillar and adherence to our six core values, we are committed to
building a a safe, healthy, and sustainable future.

Heerhugowaard,
Date: 23-01-2025

Patricia Surendonk Rogier van Hasselt Hans Voogt
CEO Burg Group COO Burg Group Group QHSE Manager Burg Group



